
My Experiences as the Marketing Co-op for USC Promotions  
 
Last March, I was among the many students who had come to the end of their undergrad and was facing 
the inevitable question of the future and what I was going to be doing next. I had an incredible 
undergrad experience being involved as a head soph, sitting on the  elections committee, on Social 
Science Students’ Council and working at the Spoke.  
 
The common threads in all of my experiences were being in a leadership position amongst peers and 
working with others. I thoroughly enjoyed being involved at Western and wished to continue this 
momentum wherever I was next.  
 
I wanted to work for the USC for a number of reasons. The skills I developed through my co-curricular 
involvement combined with my BMOS degree made a job with the USC a desirable next step. It seemed 
natural to apply for this position and further my involvement with the USC. 
 
I applied to the Marketing co-op position and became more invested as I progressed further into the 
interview process. Being offered the position was a dream come true as I was ecstatic to stay another 
year at Western. This position has allowed me to work full time in marketing, a field that I knew I had a 
passion for upon graduating, but moreover it has allowed me to develop a further interest for student 
programming and the student experience. This newfound passion has helped me find direction as I 
continue in my career beyond the USC. 
 
The most helpful skill set I brought into this position was my experience in creating marketing plans and 
doing market research. Having studied Business Management and Organizational Studies, I had created 
a number of marketing plans for group projects and was familiar with the process of rolling out a 
marketing campaign. Another experience that helped me in this role was facilitating groups and leading 
meetings, something that I do quite often in my position. That being said, my degree was an asset to this 
position not a requirement and there are many different skill sets that can thrive in this role.  
 
In the Marketing Co-op, there are 4 main priorities that I tend to. The first being the executives, I work 
closely with the Student Programming Officer and the Communications Officer on their initiatives. We 
discuss upcoming projects, how we will promote them and what that will look like. I was lucky enough 
to develop personal friendships with the executives and it made working and collaborating that much 
more enjoyable.  
 
The next priority for this position is the USC Promotions department itself. The department consists of 
myself, Nick Scott, the photography and video production coordinator and 5 interns. We meet bi-weekly 
and I facilitate these meetings to brainstorm ideas, collaborate on projects and keep up to speed on what 
is happening in the fast-paced world of the USC. I directly oversee the social media intern and the 
marketing intern (formerly known as the hype team intern) and work one on one with them to fulfill 
their goals and give them the right tools to do their jobs to their full potential. I work very closely with 
my interns and seeing them succeed in their roles is one of the most rewarding parts of the job.  
 
Another priority is to work with the USC Operations. I sit in weekly meetings with both the Purple Store 
and Wave & Spoke staff to discuss marketing campaigns from conceptualization to final product, 



upcoming concerts and events. The USC operations are important in the daily lives of students, so the 
goal of these meetings is to find opportunities to add value and offer programming.  
 
Lastly, I work with the associates and coordinators of the USC. I have consulted and worked with staff 
of the USC to create promotional strategies for the USC general survey, provided graphic design for 
their upcoming events and market strategies to bring traction to their portfolio page. Each associate and 
coordinator has different promotional needs depending on their portfolio, so I work with them to 
according to their requirements.  
 
One of the main tasks that I do in this position is to act as the middle woman for intake in the USC 
Promotions department. Whenever tasked with promotional needs like photography, video production, 
graphic design, social media advertising or a marketing campaign, I disseminate these tasks to our 
department and we work together with our client to create something they are happy with and we are 
proud of. In the day to day, I find myself answering emails, leading meetings, meeting one on one with 
the executives and working on projects to present to USC stakeholders.  
 
I have gained an immense level of knowledge about the USC, its structure and all the work it does for 
students, whether it’s the services and operations we provide or the job opportunities we hire students 
for. The USC was vital in my student experience and makes a huge difference in so many students here 
at Western.  
 
I have also gained many hard skills in this role, like creating professional marketing plans, overseeing 
interns, the logistics of putting an event together, leading meetings, creating content for our social media 
channels and more that have given me real life marketing experience that I can take into the professional 
world.  
 
I was even able to attend Social Media Week in Toronto last October, where I attended multiple sessions 
to learn about different social media platforms and how they are being used in our ever changing world. 
I learned from social media agencies and was able to network with others and talk about the latest trends 
in social media marketing.  
 
Some of my favourite perks are being able to see what goes on behind the scenes while planning large-
scale events like Purple Fest. There’s so much excitement in the whole process, from talent selection to 
creating the marketing strategy. When the event runs smoothly and the students are having an incredible 
time, it’s so rewarding. Also - it didn’t hurt that I got to meet Loud Luxury several times throughout the 
planning of Purple Fest! 
 

My favourite event to organize was USC Day, the first event I worked on when I came into this position. 
It was my first chance to get to know the coordinators of the USC and work with them to put together 
their booths. This required many emails back and forth to determine how to best convey the value of 
each portfolio at a table on Concrete Beach.  
 
There were many participants in USC day in addition to the coordinators, we had the operations (Purple 
Store, Purple Bikes, Western Film, Wave/Spoke, Creative services) and UCC tenants (Smoothwax, 
dietitian services, Grocery check-out). I was able to communicate and schedule booths for each attendee 



by creating a floor plan. On top of that, we had live music entertainers to add to the vibe of a busy day 
on concrete beach. 
 
USC Day took place during a high traffic time, and thanks to the sunny weather, we had a fantastic 
turnout where students could chat with any of the participants and find out more about what the USC 
does.  This was the 4th annual USC Day and the feedback I received about promotions and logistics was 
very positive. Participants enjoyed having shorter hours between high traffic at 11am-2pm and more 
booths for people to receive information.  
 

One of my notable achievements in this position is from overseeing the USC Social media channels. It 
has allowed me to look into the engagement we get on each channel and how to best engage our 
audience by deciding what content to put on each one. This year, we have limited our posting on 
Facebook to once a day to synergize our efforts and capture the attention of our audience. I found that 
posting multiple times a day oversaturated our content from our audience and tunes people out from our 
posts.  Instead, we post multiple stories a day on Instagram so that students can flip through our 
information easily and inquire. Other visual content is posted as an Instagram post to appeal to our 
audience that wants to see our diverse programming.  
 
Being the first person to work in the Marketing Co-op position has given me an opportunity to lay down 
the groundwork for defining this job and allowed me to test the limits in job responsibilities. In working 
with my social media intern, we developed a system in which we plan our content for each month and 
sort them by social media channel. This helps in scheduling social media content and prioritizing what 
we post. My intern and I both have access to this schedule and can work on scheduling, creating 
captions and content.  
 
My favourite part about the job is definitely working in the USC Promotions Department. This USC 
operation is highly utilized by our coordinators and associates, and our most notable work is done during 
our USC events. In this role, I directly oversee interns who I work with on achieving their goals in their 
respective duties and get to know them on a personal level.  In the department, I get to work with 
photographers and graphic designers which gives me a diverse look into the department and how each 
member works together to reach our final product. Facilitating the department meetings, allows me to 
see the progress on all our projects, discuss new initiatives and to see our interns thrive in their roles. 
The department and the people I work with put a smile on my face every time I come into the office.  
 
Whoever is selected to pursue the role of Marketing Co-op is in for a real treat because this experience 
has been second to none. I cherish the experience and memories I have made in this position and am 
looking forward to working in transition with whoever is chosen. Please don’t hesitate to ask me any 
further questions about the position.  
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